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. SECTION _ A

Answer all questions in one or two sentences. Each question carries I mark.

1) What is consumer behaviour ?

2) What is customer satisfdction ?

3) Who is a consumer under Consumer Protection Act, .1986 ?

4) What is secondary data ?

5) What is demographic segmentation ?

6) What is information search ?

7) What is market segmentation ?

8) Define market.

9) What do you mean by organizational consumer ?

1.0) What is an economic model of consumer behavior ? (10x1=10 Marks)

SECTION - B

Answer any 8 questions. Each questiori carries 2 marks.

11) Explain the need lor studying consumer behavior.

12) What'do yoU mean by "questionnaire" in data collection ?

13) What do you mean by consumer research process !
14) What is consumer behavior audit ?

15) What is consumer research ?

16) What do you mean by consumer behavior data collection ?
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17) What is loyalty marketing ?

18) What is consumer dissatisfaction ?

19) What do you mean by psychological factors ?

20) What is consumer complaint behavior ?

21) What is post purchase behavior ?

22) What is habitual buying behavior ? (8x2=16 Marks) '

SEGTION - C

lll. Answer any 6 questions. Each question carries 4 marks.

23) Discuss the steps involved in.consumer buying process.

24) What do you mean by information search ?

25) What is post purchase dissonance ?

26) What are the major steps in consumer research process ?

27) What are the requisites ol a good market segmentation ?

28) Write a short note on Central Consumer Protection Council'

29) Explain Howard Sheth model of consumer behavior.

30) What do you mean by "report preparation" ?

31 ) Brielly discuss the consumer disputes redressal agencies under consumer
Protection Act, 1986. (6x4=24 Mar(s)

. SECTION - D

lV. Answer any 2 questions. Each question carries 15 marks.
' 32) What are the factors influencing consumer behavior ?

33) Discuss the aims and objectives of Consumer Protection Act' 1986.

34) What is maket segmentation ? Discuss the important bases for segmenting
a market.

35) Discuss the different models ol consumer behavior. (2x15=30 Marks)


