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SECTION-A

l. Answerall questions in one ortwo sentences. Each question carries 1 mark.
(10x1=10 Marks)

Define culture

What is attitude ?

What do you mean by market segmentation ?

What is post-purchase behaviour ?

Define social class.

Who is a customer ?

What is the role ol an opinion leader ?

What is repositioning ?

What is focus group ?

Deline loyalty marketing.
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SECTION-B
I I . Answer any 8 questions. Each question carries 2 marks.

11) What are the criterias lor effective segmentation ?

12) Discuss the difference between the absolute threshoh and the differential
threshold.

13) Explain the components of attitudes.

14) Explain the characteristics of culture.
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15) What are the ditferent adoptercategories ?

16) Explain MasloWs Need HierarchyTheory.
'17) "Product personality endues the product or brand with a gended'. Explain.

18) Write a note on perceptual mapping.

19) Explain the types of celebrity appeals.

20) What are the diflerent roles in family decisiorxnaking process ?

2'l) Discuss the socio-economic variables to evaluate social class
membership.

?-
-+,_--22) Explain societal marketing concept.

SECTION-C
lll. Answerany 6 questions. Each question canies 4 marks. (6x4=24 Marks)

23) Briefly explain Howard sheth model.

24) What are the elements of ditfusion process ?

25) What are the advantages and limitations of seco,ldarydata?

26) What are the lactors that lead to arousal of motives ?

271 Wrile a note on compulsive consumption behaviour.

28) what factors influence reference groups to make decisions on products
and brands ?

29) what are the factors leading to satisfaction and dissatisfaction and what
are the responses of a dissatisried customer ?

30) Explain the family lifestyle stages and their consumption patterns.
' 31) Explain the rights of consumers.

SECTION-D

lv. Answerany two questions. Each question carries 15 marks. (2x15=30 Marls)

32) Discuss the ditferent stages of consumer decision making process.

33) U/hat is a group ? How can groups be classified ?

34) Explain the different techniques of consumer research.

35) What are the reasons for the change of the behaviour of consumers of
the newgeneration ?


